drinkup

information model of "message in a bottle" by charles fishman (fast company, july 2007)
a visualization of the process of bottled water versus tap water
by andrew thong, brian quan, gordon brown, & matt dolnik
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distributing

out the factory, across the land, over the sea
we send water almost halfway around the world

tapwater

is just as clean

costs almost nothing

® hardly inconvenient
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we have a choice
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